
Insert as Table 1 in Missoula Comments Oct 25, 2006
(Amounts are in Millions)

Step 1
Access Charge Reductions 164.0      
Less: Amount Discount 
  Reductions for IntraLATA Toll 26 75% 19.5        
  Reductions Billing & Collection 6 100% 6.0          

Access Reductions for Kansas 138.5      
Recognition Percent 75%
  Amount Recognized for First Adopter Recovery 103.9      

Step 2 Funding by State USF
Funding through State USF 45.0        
Scheduled Rebalance to Local* 4.5          

40.5        

Step 3 High Local Rates
Local Rates above Benchmark by Company 0 40.5        

Amount Eligible for First Adopter Recovery 40.5        
  (the lesser of Step 1 or the sum of Steps 2 & 3)
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